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The Family Smoking Prevention and Tobacco Control Act, signed by President Obama on June 22, 
grants the Food and Drug Administration (FDA) authority to regulate the manufacturing, marketing and 
sale of tobacco products. The Act establishes a new FDA Center for Tobacco Products, which is fully 
funded through fees from U.S. tobacco manufacturers and importers. Below are some of the primary 
provisions of the Act that the Center for Tobacco Products will oversee.
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Provision Details

Tobacco Standards
Allows the FDA to require changes in current and future tobacco 
products, including the reduction or elimination of ingredients, 
additives, if the changes will protect public health. Gives the FDA 
authority to regulate nicotine yields.

Ingredient Disclosure
Requires tobacco companies to provide the FDA with a listing of all 
ingredients in their products, including additives, nicotine content, 
and smoke constituents.

Reduced Harm Claims
Bans the use of descriptors such as “light”, “mild”, and “low” on 
labels or in advertising. Manufacturers must get approval before 
marketing or selling any product as a “modified risk” product.

Warning Labels

Requires warning labels that cover the top 50% of the front and rear 
panels of a cigarette pack and 20% of an advertisement area. Within 
24 months, warning labels must also include color graphics 
depicting the negative health consequences of smoking.

Additive Restrictions Prohibits the use of artificial or natural flavor other than menthol

Research Disclosure
Requires tobacco companies to provide all of their research on the 
effects of tobacco products and marketing research.

Primary Provisions of the Family Smoking Prevention and Tobacco Control Act
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